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Pledges and other gift projections 
reported to date place the “Building 
Together’? campaign over the 
$8,500,000 mark. This means that the 
Campaign has topped one third of the 
$25,000,000 objective, set for the five- 
year fund-raising campaign. 

While expressing satisfaction with 
the results obtained by the end of the 
ninth month of the five-year Campaign 
period, divisional heads caution that 
considerable work remains to be 
done. They urge all volunteers to com- 
plete their outstanding assignments 
as soon as possible. 

Although the initial focus of the 
fund-raising program was _ concen- 
trated in the areas of corporate and 
foundation accounts, as well as in- 
dividual friends of the University, 
there has been considerable activity 
in the University Community and Na- 
tional Alumni divisions in recent 
months. 

Employees of the University are be- 
ing canvassed by approximately 100 
volunteers. The majority of contribu- 
tions by Faculty and staff are being 
made through payroll deductions. A 
Capital Campaign Committee of un- 
dergraduate students has also been 
established to coordinate student par- 
ticipation in the Campaign. 

Meanwhile, the National Alumni 
Division has begun its own participa- 
tion in the Campaign with an advance 
canvass of board members of the 
three alumni associations — Concor- 
dia, Loyola and Sir George Williams. 
Plans call for all 40,000 graduates of 
Concordia and its two founding in- 
stitutions — Loyola and Sir George 
Williams University — to be canvass- 
ed in segments starting early in the 
New Year. 


BUILDING TOGETHER 


Brian Mulroney apearine at lostivontal dinner. See story inside. 


Message from the National Chairman 


With this issue of the Campaign 
Newsletter, | would like to extend 
Season’s Greetings to all volunteers 
and donors whose support has made 
1983 such a memorable year. 

| urge you all to continue your sup- 
port in 1984 so that we may make 
another giant step towards reaching 
our $25,000,000 objective for the 
“Building Together” campaign. 

When the Campaign was launched 
rast March, | said | was optimistic that 
we would reach our five-year target, 
although much hard work would be re- 
quired from all of us. | remain op- 
timistic today as we top a third of our 
financial goal. However, we cannot af- 
ford to slacken our efforts until we 
have realized the remaining two-thirds 
of our objective. 

Perhaps | can best sum up my feel- 


ings at this time by referring to the 
editorial which appeared in the Mon- 
treal Gazette on March 3. Entitled 
“Helping to repay the debt”, the 
editorial said, in part: 

“Concordia has long served the 
community in imaginative ways, most 
notably in offering degree programs at 
night and for mature students lacking 
the qualifications demanded by more 
traditional universities. Montreal, 
Quebec and indeed the world have 
benefited from the talents of men and 
women who might never have receiv- 
ed university educations had it not 
been for Concordia. The campaign 
gives the community a chance to help 
repay the debt.” 

My best wishes to you all. 

William Stinson 


Michel Dugas 
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Financial Post reports 


on Campaign 


The Financial Post has featured the Concordia Capital Campaign in an 44\ 
article dealing with fund raising in an unfavorable economic climate. 


Fund-raising in a recession is not 
the world’s easiest task. As everyone 
continues to feel the pinch, a growing 
number of institutions chase a dwindl- 
ing supply of charitable funds. 

Montreal’s Concordia University, 
which launched a five-year capital 
campaign in March, is an example of 
one university that is meeting that 
challenge in an unfavorable economic 
climate. 

Concordia lined up an impressive 
array of fund-raisers - the executive 
committee for the campaign includes 
some important and_ influential 
members of Canada’s business com- 
munity: William Stinson, president, 
Canadian Pacific Ltd. and national 
chairman for the campaign; Jean de 
Grandpré, chairman of Bell Canada; 
Brian Mulroney, leader of the federal 
Progressive Conservative Party; 
Claude Taylor, president of Air 
Canada; Peter Bronfman, chairman of 
Brascan Ltd. 

Over the past six years, incomes of 
universities have declined in real 
terms. The institutions have realized 
more government funding is not going 
to be forthcoming, and that raising 
student fees is not a satisfactory solu- 
tion, so private-sector funding has 
assumed an increasingly vital role. 

Concordia’s plan is to raise $25 
million for various purposes, including 
building a library centre, facilities for 
the performing arts, laboratories; in- 
stallation and purchase of equipment 
designed to serve teaching and 
research needs; and the long-term 
funding of university services. 

Concordia fund-raisers emphasize 
three major factors; the cost- 
effectiveness of the university (which 
educates 15% of Quebec’s university 
population on 10% of the province’s 
university budget), the university’s 
role in the fields of adult and part-time 
education in the Montreal community 
and the urgent need of the items for 
which the funds are required. 

Fifty percent of the money sought is 
expected to come from corporations, 
30% from foundations and the rest 
from individuals. 

If the timing of the campaign seems 
inauspicious, Stinson has an explana- 
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tion: he believes there are “signs of 
the economy in North America com- 
ing out of the recession toward 
yearend, and this was a key factor in 
deciding to launch the campaign this 
year.” 

University Chancellor Earle 
McLaughlin, former chairman of Royal 
Bank of Canada, believes people will 
be very receptive to approaches for 
funds since Concordia has an impor- 
tant role in adult education and part- 
time studies in the city. 

Concordia, created in August, 1974, 
through the amalgamation of Sir 
George William University and Loyola 
College is a younger and poorer rela- 
tion of older, more established institu- 
tions such as Montreal’s McGill 
University. McGill has one of the most 
substantial private endowments of 
any Canadian university and a long 
history of capital campaigns, both ma- 
jor and minor. 

This campaign is Concordia’s first, 
and director Joseph Berlettano 
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believes this is an advantage, 
“because we are going to most of the 
major contributors for the first time, 
knowing that they have given 
generously to other institutions and 
that now is the time for them to be 
receptive to Concordia.” 

Launched with $4 million in 
pledges, the campaign has raised 
about $6.5 million to date in cash and 
pledges. Berlettano hopes to reach 
the halfway mark by February 1984, 
the end of the first year of the 
campaign. 

Stinson says, ‘Regardless of the 
1983 economy, the campaign will con- 
tinue for five years. We have had an 
excellent response so far, with most 
people who are unable to give this 
year asking us to come back next 
year.” 

By contrast, the University of Toron- 
to, trying to make fund-raising fun, 
recently announced a variety show 
with tickets at $100 a head. It hopes to 
raise $75,000. 


The Queen Elizabeth Hotel’s main 
ballroom was filled to overflowing 
November 1st, as more than 1,000 
Montrealers turned out to honor 
former Concordia Governor Brian 
Mulroney for his work on behalf of the 
University. 

The $150-a-plate fund-raiser earned 
approximately $100,000 for Concor- 
dia’s Capital Campaign. In the pro- 
cess it provided the University and 
Campaign with national media ex- 
posure and paved the way for a renew- 
ed round of solicitation within Mon- 
treal’s, and Canada’s, business 
community. 

Some of the city’s most prominent 
corporate decision-makers were pre- 
sent at the gala dinner, along with a 
sprinkling of university officials, 
media personalities and — even more 
interesting — a cross-section of poli- 
tians representing all political parties. 

Seated at the head table along with 
Brian and Mila Mulroney were: Con- 
cordia Chancellor and Mrs. W. Earle 
McLaughlin; Board of Governors 
Chairman and Mrs. Donald W. 
McNaughton; Rector and Vice- 
Chancellor John O’Brien and his wife, 
Joyce; Capital Campaign National 
Chairman William Stinson; University 
of Waterloo Principal and Vice- 
Chancellor Douglas Wright; St. Fran- 
cis Xavier University President and 
Vice-Chancellor G.A.M. MacKinnon; 
and Frank Roberts, General Chairman 
of Centraide’s 1983 Campaign. 

Although Mr. Mulroney decided to 
leave the Board of Governors when his 
term expired in June, he agreed to re- 
main as Honorary Treasurer of the 
Capital Campaign. 

The following are excerpts from his 
speech: 

“lam honoured to join so many 
friends of Concordia University in 
assisting an institution which con- 
tributes so much to this city and 
province. 

“We are here tonight to help in the 
Capital Campaign of the University. 
We come from different backgrounds 
and will assist in different ways with 
the campaign. 

“Most of us here have one very 
honourable and god-given talent: we 
can raise money. Those who can’t, 
have another talent no less envied: 
they can give money. Either way, I’m 
sure the cheques will be accepted and 
cashed promptly by Concordia.” 

In conclusion, Mr. Mulroney stated: 


Building together 


Mulroney dinner raises money for Campaign 


“Someone once said that the art of 
persuasion can be stated in five words 
— believing something and convinc- 
ing others. Given our shared belief in 
volunteerism, we are almost halfway 
toward our goal in the Capital 
Campaign. 

“lam confident we can realize the 
objective we have set for ourselves 
here at Concordia, and in the process 
assist the University in providing to 


Management meeting to 
be held 


Concordia’s Faculty of Commerce 
and Administration will play host in 
May 1984 to the Annual Meeting of the 
Eastern Academy of Management. It 
will be the first time the event has 
been held outside the United States. 


Charles Grenier, President of the Concordia Interfraternity Council, giving a 


each and every student the type of 
quality education he or she will need 
to be a productive and caring member 
of our society. 

“In other words, the type of person 
who might want to become a 
volunteer himself in a worthwhile 
cause such as this, and in the pro- 
cess, contribute handsomely to the 
ongoing legacy of a greater Concordia 
and a better Canada.” 


Chinese students plan 
show 


The Chinese Georgian Students’ 
Association is planning a_ benefit 
variety and cultural show to assist the 
Capital Campaign. The show will be 
held at the University’s D. B. Clarke 
Theatre in the downtown Henry H. 
Hall Building on Feb. 17, 1984. 
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cheque to Capital Campaign Director Joe Berlettano. Recently, the Concor- 
dia Interfraternity Council recently held a Benefit Beer Bash, the proceeds of 
which were donated to the Capital Campaign. In a message to the Capital 
Campaign Director, Grenier stated: “The IFC and its member students feel a 
deep and real attachment to our University, and we still believe in ‘Building 


Together’ ”. 


Pictured from left to right are Mike Clement, Brotherhood of Omicron, 
Charles Grenier, Joe Berlettano, Elizabeth Christie, Zeta Tau Omega Sorori- 
ty, and Barry Collings, Tau Kappa Epsilon Fraternity. Unable to be present 
was Lorne Robertson, Theta Sigma Fraternity. 


Charles Bélanger, AV 
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‘Matching gifts explained 


The Capital Campaign Office has 
begun distribution of a folder contain- 
ing the names of some 460 companies 
with Matching Gift programs ap- 
plicable to personal donations made 
by their employees to Canadian 
universities. 

The folder contains a message to 
donors and prospective donors, which 
states: 

“More and more companies across 


Canada are setting up matching gift 
programs for the support of higher 
education. If you work for a company 
that has such a program, the donation 
you are now making to Concordia 
University can double in value, 
perhaps increase even more. You just 
have to arrange for the matching gift. 

“We are most grateful to the com- 
panies that have chosen the matching 
gift concept to reinforce their ap- 


preciation of the needs of higher 
education for strong community sup- 
port. Such additional dollars, building 
on the gifts of alumni and other 
friends of the University, can give a 
real boost to our campaign. Every mat- 
ching gift matters.” 

If you would like a copy of the Mat- 
ching Gift folder, call the Capital Cam- 
paign Office — tel. 879-2874. 


Matching gift program catching on 


The Bank of Montreal is the latest 
Canadian employer to announce the 
institution of a Matching Gift pro- 
gram. It is designed to encourage its 
employees and directors to support 
higher education. 

The Bank of Montreal’s program 
was announced subsequent to 
publication of Concordia’s Matching 
Gifts Folder and is, therefore, not 
listed along with the other companies 
having similar programs. However, 
details are as follows: 

Personal donations made by Bank 
of Montreal employees and directors 


Promoting the Campaign 


in Canada — as well as many in the 
United States — will be matched 
dollar for dollar by the Bank. 

An employee or director may make 
any number of gifts to eligible col- 
leges or universities. Each gift must 
amount to at least $25 to qualify fora 
matching donation from the Bank. All 
of adonor’s gifts, up to a maximum of 
$1,000 per institution and to a max- 
imum total of $3,000 per fiscal year, 
will be matched dollar for dollar by the 
Bank. Any recognition accorded by 
the institution will be in the name of 
the individual donor for the entire con- 
tribution, including the Bank’s 


The following advertisement appears in souvenir programs sold at the 
various Concordia University sports events. 


portion. 

William D. Mulholland, Chairman 
and Chief Executive Officer, said that 
the Matching Gift Program is a rein- 
forcement of the Bank’s longstanding 
commitment to higher education. 

“The Bank’s initiative comes at a 
time when governments across 
Canada are cutting back on grants to 
our universities”, Mr. Mulholland said. 
“They face a scarcity of funding that 
is unprecedented in recent history. 
We encourage our employees and 
directors to participate in this very 
special Program. It is a community ef- 
fort with benefits shared by all.” 


s 4 
ai 
en) ter ‘Wl ia BPS 
° . if f e 
Building together to meet t enge of the times. 
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